- IFA Fact Pack -
A Profile of IFAs in the UK

| | This profile of IFAs in the UK has been prepared in appreciation of your
l l participation in the IFA Census.

Your opinions really do matter to us, as without your valued support,
IFAs opinions on a wide range of important issues would never reach key
decision makers within today’s financial market.

This data has been gathered over the period of January 2006 - December
2006 on NMG's IFA Census, and is accurate as of the year end 2006.

The report contains the following:

: Gender

: Years in Financial Services
1 Age

: Professional Qualifications
: Business Locations

: Registered Individuals

: Regulated Status

: Limited Range Basis

O 0 N OO U1l A W N B

: Payment Options Offered

10: Role in Firm

11: Specialised Area

12: Sectors Written

- Savings and Investments

- Pensions

- Protection

- Mortgages (including Equity Release)

We look forward to your continued support and participation in the IFA
Census.

Kind Regards,

IFA Census Team
NMG Research
info@ifacensus.com

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research.



H Male m Female

Base: All respondents January 2006 — December 2006 (1248)
Q: What is your gender?

6-10 years

3-5 years

1-2 years

Prefer not to answer

0% 10% 20% 30% 40% 50%

Base: All respondents January 2006 — December 2006 (1128)
Q: How long have you been an IFA?

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 2



40%

30%

20%

10%

0% — —— . . .

Prefer not to 18-34 35-44 45-54 55-64 65+
answer

Base: All respondents January 2006 — December 2006 (1248)
Q: Which age band do you fall into?

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 3



CeFA (Certificate for Financial Advisers)

CeMap (Certificate in Mortgage Advice and Practice)

G80 (Long term care, life and health protection)

G70 (Investment Portfolio Management)

G60 (Pensions)

G30 (Business Financial Planning)

G20 (Personal Investment Planning)

G10 (Taxation and Trusts)

1 I
AFPC (Advanced Financial Planning Certificate)

#PO (Financial Plamning Gertiates) | M

FCII (Fellow of the Chartered Insurance Institute)

ACII (Associate of the Chartered Insurance Institute)

MAQ (Mortgage Advice Qualification)

None of the above !

0% 20% 40% 60% 80%

Base: All respondents January 2006 — December 2006 (1247)
Q: Which of the following professional qualifications do you personally hold?

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 4



Greater than 25

11to 25
61010
5
4

3

2

1

Don't know

0% 10% 20% 30% 40% 50% 60% 70%

Base: All respondents January 2006 — December 2006 (1246)
Q: How many physical locations does your business operate out of?

Don't know

50 or more

2510 49

10to 24

6to9

3to5

2

1

Prefer not to answer

0% 5% 10% 15% 20% 25% 30% 35% 40%

Base: All respondents January 2006 — December 2006 (1248)
Q: How many Registered Individuals work for your business in total across all sites?

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 5



W Regulated via an IFA Network or National IFA Partnership

m Directly regulated
Not applicable to me

Base: All respondents January 2006 — December 2006 (1248)
Q: What is your regulated status?

HYes m No Don't know

Base: All respondents January 2006 — December 2006 (1089)
Q: Does any part of your firm now operate on a limited range basis (multi-tie)?

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 6



m Fee only m Commission only Combination of fee and commission

Base: All respondents January 2006 — December 2006 (1080)
Q: Which of the following payment options does your firm offer?

Compliance

General Management (non adviser)
Para-planner

Mortgage Adviser

Employee benefits consultant
Pensions Adviser

Wealth Manager

General Practitioner

Other (please specify)

0% 10% 20% 30% 40% 50% 60% 70%

Base: All respondents January 2006 — December 2006 (1086)
Q: Which of the following most closely corresponds to your role?

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 7



Lifetime mortgages / equity release

Worksite marketing

Employee benefits provision

SIPPS / SASS —

Discretionary Asset Management senices
Offshore investments

Children's savings plans

School fees planning

Nore ofthe bove

0% 10% 20% 30% 40% 50% 60% 70%

Base: All respondents January 2006 — December 2006 (1089)
Q: Which, if any, of the following areas do you specialise in? (ie you have a particular focus in this area
rather than dealing with it on an occasional basis).

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 8



Savings and Investments

100%

80% ——

60% ——

40% ——

20% ——

00/0 T T
Insurance linked investments  Collective investments (unit Do not write any savings and
(with profits and unit linked trusts and OEICs) investments business
bonds)

Pensions

100%

80%

60%

40%

20%

. e

Individual Group Do not write any pensions
business

0%

Base: All respondents January 2006 — December 2006 (1089)

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
professional advice. If you would like specific information or assistance please contact NMG Research. 9



Protection
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Mortgages (including Equity Release)
60%
50%
40%
30%
20%
10%
OO/O T T T
Residential Mortgages Commercial Equity Release Do not write any
Mortgages mortgages business

Base: All respondents January 2006 — December 2006 (1089)

This information has been prepared for the members and contacts of the IFA Census supported by NMG Research.
The information and options expressed in this document are not necessarily comprehensive and do not purport to give
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